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Leadership Perspective

(April 22, 2010, 13:50-14:00, Seoul COEX)

Ladies and Gentlemen,

I am highly honored to be here to share my thoughts on business and environment with you today. 

It is indeed meaningful that so many CEOs and leaders have gathered in Seoul to discuss the role of businesses in ensuring clean environment and the future of the Earth. It is a significant move not only for further development of businesses but also for the prosperity of mankind. 

As you are well aware, environmental issues have emerged as a global challenge that requires our immediate attention.

Climate change caused by global warming is creating various types of environmental disaster, while the emission of greenhouse gases continues to rise. 

The environmental issues are now no longer a potential threat that we may face in the distant future, but an urgent problem that we must address here and now. 
There is a theory in economics termed the "Tragedy of the Commons". The theory teaches us that freely accessible fertile pasture will turn into barren wasteland, if abused and not properly cared for. 
This theory holds true for the global environment as well. Unless we take good care of the global environment which has been the foundation for economic growth and prosperity, it could turn into a disaster for mankind. If the destruction of the environment takes place, there can be no assurance of a prosperous life or of sustainable growth.

The environmental issues are directly connected to the future of mankind, and it is hard for them to be resolved by the efforts of individual companies, certain industries or a particular country. The issues are a common challenge for mankind, and one that can only be resolved by a global community-based approach.  

By now, the world has come to a clear understanding about the severity of the environmental issues. However, the efforts to find an answer have been painstakingly slow and we are far from reaching a consensus. 

Although there has been some sustained drive by the international community from the 1992 Earth Summit in Rio to the 2009 Climate Change Summit in Copenhagen, a clear agreement is yet to emerge.

I attribute the reason for this failure to the difficulties in narrowing the gap between the two important values of environment on the one hand and economic growth on the other. 

We do not have the luxury of being in a position where we can give up economic growth for the sake of the environment, or vice versa. I believe that this dilemma lies at the heart of the conflict between advanced and developing economies, businesses and environmental NGOs. 

However, most fortunately, a new creative idea, the green growth vision, has emerged to resolve this dilemma. Green growth seeks to pursue environmental protection and economic growth at the same time. 

The idea of green growth has been around in the international community since 2005, but its development began to take off in 2008 with the announcement of green economic visions by major advanced economies including the U.S., the E.U. and Japan. Korea also set a Low-Carbon Green Growth Strategy as its future vision in 2008 and enacted the Green Growth Law last year. 

Green growth is about transforming the mode of economic growth to an environmentally-friendly style and finding new engines of growth in pro-environmental technologies and industries. 

Turning the two values of the opposing binary set, business and environment, into the two main pillars of win-win growth is indeed a stroke of genius. 

Green growth is no longer just an idea to play with, but a practical future strategy for many countries. Moreover, green growth is a common approach for us to promote global environmental protection and economic prosperity at the same time.

The paradigm of the global economy is undergoing a shift towards the green economy.

The main player that will determine the success of the green growth strategy is none other than the business community. Without active participation and creative contribution of businesses, green growth will not be able to gain traction. 

Green growth is new to businesses, presenting both challenges and opportunities. 

Already, consumers are looking for products that are energy-efficient. Moreover, many consumers now look to pro-environmental features as their criteria for product and company evaluation.

Pro-environment green business management is no longer optional but is indispensable for us as a competitive factor for the survival and development of businesses.  

Furthermore, green technologies are opening new doors of opportunity for businesses. 

The scale of the global market for renewable energy and the smart grid is expected to reach U$ 1 trillion and U $3 trillion by 2030, respectively, while the water product market will surge by 6% per annum to create a U$ 1.5 trillion market by 2015.

Moreover, the carbon emission market is expected to grow 130-fold, from U$ 11 billion in 2005 to U$ 1.4 trillion in 2020.

Already, global companies have taken major initiatives to expand investment in green facilities, develop relevant technologies and manufacture environmentally friendly goods. 

Solar thermal panels, photovoltaic solar cells, biomass and wind power have become new growth industries. 

With the announcement of green IT strategies, global IT companies are making aggressive investments to develop high-efficiency green technologies. 

Global retailers are pursuing green management to introduce environment-friendly stores and marketing strategies. 

Some global manufacturers have taken steps early on to switch their business structures to a pro-environment platform, thus playing a leadership role in the new green market.
Ladies and gentlemen,

This paradigm change will be a new opportunity and challenge for all players in the corporate sector. 

In this regard, the topic of today's summit, “Powering Growth for the Global Green Economy" is indeed meaningful to us, in that it embodies the resolve of business leaders in transforming the challenge of green growth into an opportunity.  

For successful conversion to green growth to take place, technology development and new market creation will be crucial.

In this vein, I believe that business leaders need to actively contemplate the role of business in promoting the green economy, based on a long perspective. 

Moreover, green business leaders also need to participate more actively in the on-going discussions on climate change and energy issues, and play a major role in the creation of a new framework for the green economy. 

I hope that your time here today will be informative and beneficial in many ways, in drawing up an outline of framework for the green economy. 

Thank you for your kind attention. 

